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Handout- advantages and disadvantages of different online questionnaire types

1. Web-based questionnaire

A questionnaire is designed as a web-page and either hosted on a web-site or as a link from an email message. 

Advantages

· Generally provides a far superior questionnaire interface to email surveys (can include icons, colors, and graphics). 

· Possible to make questionnaire more user-friendly and attractive than email-based questionnaires, encouraging higher response rates. 

· Can be included on a dedicated website which can be used as a platform to provide more information about the research project and the researchers. 

· All web pages can include links to the affiliated institution, to give the project credibility and ensure the participants can verify the authenticity of the research. 

· Can be designed to be simple and quick to fill in and include a variety of question types including tick box yes/no questions, ranking attitudinal questions, open-ended responses, multiple select questions, sliding scales and drop down lists. 

· Questions can be randomly ordered and tailored to suit the profile of particular respondents. 

· Responses can be fed automatically into a spreadsheet or data base, increasing speed and accuracy of data collection. 

· Respondents may provide more candid responses as there is a greater sense of anonymity. 

Disadvantages

· Design does require some degree of technical expertise so it may be necessary to employ a web designer, increasing costs. 
· Relies on respondents coming to the webpage so issues of recruitment are crucial, but this can be overcome by linking to relevant websites (with permission) or sending solicited emails with hypertext link. 

2. Email questionnaire

The questions are submitted as part of the email itself.

Advantages

· Sent directly to respondent ensuring delivery to recipient. 

· Requires little preparation, so low cost. 

· Easy to design and answer. 

· Easy for respondent to return via email 'reply' button. 

· Few technical skills required. 

Disadvantages

· Questionnaire design usually simplistic. 

· Not attractive owing to limited design features. 

· Has to be quite short or get very low response rates. 

· Graphics and embedded objects can not be included. 

· Results must be hand-entered into a data base which increases time, costs. and data entry error. 

· Valid email addresses required for sampling purposes. 
· Anonymity of respondent may be jeopardized as email address returned with questionnaire and so may respond in a more socially desirable manner. 

3. Questionnaire attached as an email

A questionnaire is sent as an attachment to an email.

Advantages

· Can use word-processing or spreadsheets so simple to produce. 

· Can be more attractive than email questionnaire as more design features. 

· Can increase response rates as more visually appealing. 

· Few technical skills required. 

· Reduced length of email required and so increases participation. 

Disadvantages

· Reply may be complicated as respondent has to open, complete and save attachment and then reattach to email and return. 

· Respondent must have software capable of reading attachment. 

· Attachments may expose respondents to more computer viruses and the online researcher must ensure that they never forward any viruses with their emails or attachments. 

· Results may have to be hand-entered into a data base which increases time, costs and data entry error. 

· Valid email addresses required for sample. 
Handout- to improve response rates of online questionnaires
· Send introductory letter outlining project and estimated time needed to complete the questionnaire

· Include an institutionally sanctioned website to validate researchers' identity; 

· Provide clear instructions on how to complete the questionnaire; 

· Request personal information at the start of the questionnaire rather than the end; 

· Use simple questionnaire format and avoid unnecessary graphics; 

· Avoid grid questions, open-ended questions and requests for email addresses; 

· Design survey so it takes approximately 10 minutes to complete; 

· Do not include more than 15 questions; 

· Send one or two follow up reminders; 

· Include 'social presence' or missing data messages to reduce item non-response; 

· Emphasize confidentiality. 
For more on the process of selecting a sample see http://www.geog.le.ac.uk/orm/questionnaires/quessampling.htm

Following Best and Krueger (2004), there are 5 main stages in drawing a sample for an online questionnaire:

1. Specify the target population

2. Develop the sample frame

3. Choose a sampling method

4. Determine the size of the sample

5. Implement contacting procedures

a. Soliciting visitors to a website

b. Emailing list based participants

c. Transmitting appeals to mailing lists 
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